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ABSTRACT: Palm dates are one of the most important fruit products that can be used
in manufacturing and be exported to increase the income of the rural family, in addition
to being one of the most important agricultural products that help in achieving food
security in Egypt. In addition to the fact that it is used as windbreaks to protect other
crops and used in the manufacturing of various handicrafts. It is relevant as well to
emphasize on the importance of the nutritional value of palm dates that contain the
majority of nutrients. The purpose of the study is to analyze consumer preferences for
palm dates by assessing the relative importance of palm dates characteristics
(production location: Siwa, Aswan, Delta; manufacturing: dry, unprocessed pastes and
pastes; certification: certified through linking all or part of the production processes to
the place of production, not certified; price) when buying in the Egyptian market. Data
were obtained from a face-to-face questionnaire (sample size = 100 consumers). The
Analytical Hierarchy Process was used as a key tool to assess consumer preferences
and to study consumer-purchasing decisions.

The results showed that the certification and prices were of equal importance. As the
importance of the type reached 24.1% and ranking in importance was the third, while
certification was important by 27.9% and ranking in importance was the second. The
place of production was found to have the highest importance of 35.4% and its ranking in
importance was the first, which was of higher importance than manufacturing in
purchasing decisions. With a focus on characteristics levels, for date production place,
consumers showed preference for Sewi palm dates (42% importance) followed by Aswan
(38.1%) and Delta (19.9%). Consumers prefer the certification that links all or some of the
production, processing and manufacturing processes to the place of production by
42.6% and 32%, respectively, compared to the non-certification to link the quality of the
product to the place of production. In addition, the components of the time series of a
date consumption variable were analyzed in some North African and Asian countries
from 1961 to 2013 using the Unobserved Component Model (UCM). The standard model
helps analyze the time series components (general direction, seasonal, periodic and
irregular). Finally, the time series under study were predicted to study expected future
consumption.

Key words: Palm dates, Consumer preferences, AHP, Time series analysis and
Marketing.
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